
MARKET SAMURAI – CASE STUDY 

By now, you should be able to register and download the Market Samurai tool. 

Before going into the details, let’s talk about how you’d use it for the Thirty Day 

Challenge (TDC). 

Market Samurai is an Internet marketing cross platform application which 

ultimately will include a lot of functionalities, including the keyword research. This is 

the focus of this lesson. 

The tool is created by a company called Noble Samurai. Even though it is still in 

development, they graciously allow TDC participants to use this tool for free during 

the Thirty Day Challenge. There will be free parts and paid parts and they will be 

covered later in the lesson. 

Because it is still in development, you may see some problems. Right now, the tool 

is not fully tested on all computer configurations yet and there will be some bugs 

here and there. 

If you have problems or any issues, please head over to 

www.noblesamurai.com/support and submit a help ticket. Someone will get back to 

you as soon as humanly possible. 

Market Samurai is not a product by Thirty Day Challenge so there’s no point in 

sending email to TDC’s Gmail account. 

Note: It is important that as you follow the case study below, you use your own 

keyword from niches ideas you’ve gathered in Day 1! 

USING MARKET SAMURAI 
When you first download and install Market Samurai, you’ll be sent to a screen like 

below. 

http://www.noblesamurai.com/support


 

Market Samurai is a project tool. That means you are able to analyze a number of 

different keywords and save them underneath a project. If you already have a 

project, you can click on the Open button, but to start using it, you need to click on 

the New Project link. 

 

For the sake of demonstration, the example will start from a very high-level 

keyword. If you’ve gone through the last lesson, you may want to start with a 

much more niche-specific key phrase. 

Here’s how you can begin to find niches and drill down through those niche to micro 

niches by manipulating Market Samurai in a very specific way. 

Enter guitar into the Keyword field. Call this project a Guitar Project and enter the 

path where you want to save your project file. Market Samurai tries to guess the 

path (on Windows it is default to My Documents), but you can change it by 



pressing the Browse button. Finally, click on the Create button to create the file 

based on the information you entered. 

 

Coming up next is the screen like below. Eventually Market Samurai will have all 

the features like shown in the following screenshot. Today, the only function that is 

going to be available to you is the Keyword Research function. 

 

Note: This function will always be free. Even if you go beyond the trial period, 

keyword research functionality will always be free. 

The other functionalities are going to be available for a one-time fee. People at the 

Noble Samurai graciously allow a 40-day trial period during the Thirty Day 

Challenge. Whichever functionalities become available – which likely to include 

Keyword Research, SEO Competition, Find Content and Promotion – will be 

made throughout the TDC free for 40 days. 



 

Please make sure that the keyword is guitar before you click on the Keyword 

Research function. 

 

Leave the options as they are, or to match the options like in the screenshot above. 

Using the Google Synonym Tool, you should get a couple of hundreds of 

keywords returned when you do an initial analysis on the starting keyword guitar. 

Tick the SEO Traffic Filter checkbox just to make sure that only keywords that 

have organic traffic are going to be included within the listing as returned. 

The SEO Digger option gets the keywords from a different site called 

SEODigger.com.  You should not start with this option because it will return a much 

larger keyword list, which doesn’t necessarily add value at this stage because you 



are just trying to explore the top-level keyword guitar to get possible ideas about 

niches and mega niches within that market. 

So, the next step is to click on the Generate Keywords button. 

 

It is going to Google External Keyword Tool to get the data.  

 

You may be required to enter the captcha text in the field below the image and click 

the Submit button. 

Market Samurai will then continue with the Google’s tool to bring back keywords 

that are semantically related to the keyword guitar. 

 

As you see, you have 199 keywords returned. These keywords are all related in 

some way to guitar. There are many one-word keywords at the bottom of the list. 

The two-word keywords are more likely the other markets or mega-niche keywords. 



 

In and of themselves, certainly these are going to be far competitive so your 

interest at this stage is just to get you ideas about what some niches might be 

within the guitar market that you want to explore further. 

In order to make that exploration, you are going to analyze keywords based on 

traffic only. Click on the Analyze Keywords button. 

 

You should see that the default at this level is to get the organic traffic data from 

the Google External Keyword Tool, which is the total number of searches the 

keyword have per day, the projected amount of traffic that the web site in the 

number one position for that keyword in Google may expect to receive. 

Google’s tool also offers a little idea of the traffic trend over the twelve months 

period. 



 

Click on the Analyze Keywords in this screen to get it to work. 

 

Market Samurai is going to get the traffic information for these niche and mega-

niche keywords. 

It should be relatively quick because most of the traffic data were already returned 

when you did the initial keyword in the previous screen. 

 

You can click on any of the column headers to sort the data based on that. This 

screen shows keywords sorted by Searches – total number of searches. 



 

The projected traffic the number one web site received will roughly be 41 percent of 

the total search number. The Trends box gives you an idea about the cyclical 

nature of that traffic over a twelve-month period. 

You will notice that some keywords are quite cyclical and others are quite 

consistent in demand. 

 

The Organic Traffic Analysis is useful to get an idea about the possible niches 

that you may want to explore within the guitar market. You can scroll through the 

list looking for key phrases suitable for sub-niches and build a web site on. 

Particularly just to pick an example, say you are interested in vintage guitar. It has 

a very consistent traffic demand (see the trend), about 2,400 or searches per day 

and 1,000 visitors per day if your web site sits on the top spot in Google search 

result page for that keyword. That seems to be a good keyword so let’s drill down 

further and do more detailed analysis on that particular keyword. 



 

You can do that by pressing the key button besides the vintage guitar keyword. 

That will open a new tab focusing on that keyword. 

 

Different functionalities are available for that keyword, just like when you perform 

the starting keyword analysis. For today, the only function that is available is 

Keyword Research, so click on it again to do another research but now for 

vintage guitar instead of just guitar. 

You should use the same filters as the guitar analysis. 

 

Notice that the Google Synonym Tool and SEO Traffic Filter are checked, then 

press the Generate Keyword button. 

You may not be asked for another captcha because you are still in the same session 

as you were before. If for one reason you have shut down Market Samurai, it 

probably lasted about half an hour or so, you may be asked to enter a captcha 

again. 

The search result should returned fairly quickly about 194 results. You may notice 

the keywords returned are very different than for the keyword guitar, because you 



are now asking Google External Keyword Tool to deliver much more related key 

phrases (semantically related) within the vintage guitar phrase. 

You may also notice a much larger number of 3-word, and occasionally some 4-

word, keywords in the list. 

 

The keywords in the list are now more likely is a niche and micro-niche phrases, 

which is what you really want to be exploring. 

Nevertheless, although you may be focusing on the keyword for the niche that you 

may be interested in, you still want to remove keywords that are too general or not 

related to your keyword of interest. 

Here are a couple of ways to do that. If you see a keyword that you want to 

remove, you only need to click on the cross button. 



 

The keyword now appears on the Negative Keywords box and you won’t be able 

to find that in the keyword list anymore. 

 

The square brackets surrounding that keyword mean you are only removing that 

particular keyword. 

If you notice a pattern that appears frequently in the list, you may click on that 

word, so the keyword becomes underlined (in this case, click on amplifiers), before 

hitting the cross button next to the word to remove every instance of the word 

amplifiers even if that word contains within several key phrases within the list. 

 



 

The keyword amplifiers is entered into the Negative Keywords box without the 

square brackets. 

 

The status shows there are 4 keywords removed, which means there are 2 

keywords containing the word amplifiers (you’ve removed the keywords guitars, 

guitar and 2 other amplifiers keywords). 

As an exercise, try removing the keywords that contain the word amps. 

 

If you do that correctly, even though you may only have 4 keywords in the 

Negative Keywords box, you have actually removed 8 keywords from the list. 

Depends on the data returned by Google, this may not be the exact number for 

you. 



 

Having done that, now you should be able to remove all the obviously unrelated 

and general keywords from the list. 

You may want to leave the used guitar keyword in the list because that may include 

vintage guitars. There are also many keywords containing the word vintage, which 

is good. 

 

The process may remove quite a bit of keywords from the list, in this case 22 

keywords. If you want to see keywords that are removed, you can just tick the 

Show Removed box at the bottom of the list. 



 

Now that you have cleaned the keyword list, it is time to analyze the keywords, so 

click on the Analyze Keywords button. 

 

What you are going to do initially is to get the traffic numbers for those keywords 

because your main interest is to get keywords that meet your traffic criteria. 

There is no point in getting competitive information or analyzing the 

Commerciality scores for keywords that have too little traffic. So make sure you 

have the options for Organic traffic checked before clicking on the Analyze 

Keywords button. 

 

The process will be quick because the data have been received in the earlier search. 

Again you are able to sort the keywords by searches or SEO traffic. 



 

 

You could add a filter by clicking on the plus button. For example, you could sort 

the keywords by amount of traffic, press the button besides the SEO Traffic 

(SEOT) filter and enter 80 to show only keywords that have 80 searches per day 

or higher. 

Click on the Analyze Keywords again to apply the filter. 

You may notice that the list is much smaller now. Having filtered the keywords, you 

are going to get other pieces of information, which in this case they are AdWords, 

SEO Competition (SEOC) and OCI score. 

At this stage, you are not interested in Pay Per Click (AdWords) competition, 

AdWords Value and SEO Value. These options will be explained in another lesson. 

Click on the Analyze Keywords button again. 

 

Market Samurai will go out and retrieve the extra data that you don’t have for 

these keywords. Because you are going to grab the information only for keywords 

that have met your traffic criteria, there is much smaller number of data to 

retrieve. It should happen more efficiently and there is much less chance of being 

banned in Google. 

It is at this competition searches that you are likely to be banned. The tool actually 

retrieves the AdWords data from the Google AdWord Traffic Estimator, which is 

a different function than External Keyword Tool. 



 

It may take about four minutes to pull back all those information for all the 

keywords that are in the list. 

 

As your list is small, you probably don’t need to do any more filter (because you 

can sort the keywords in many ways), but as an example you can apply the SEO 

Comp filter just to look at your preferred competition number. 

Put in 50000 in the field and click Analyze Keyword. It will now filter the list 

based on SEO Traffic and SEO Comp at the same time. 

 

Here is what the screen may look like when it has successfully retrieved all the 

data. 

 



All of those keywords should meet your search criteria, which is greater than 80 

searches a day for the SEO Traffic score and less than 50,000 competing pages.  

The vintage electric guitar is the derivative from the starting keyword, which is 

vintage guitar. For this particular keyword, there are about 205 visitors a day for 

web site in the first position and a phrase match competition for 32,600 pages.  

It is slightly higher than what you would prefer, which is 30,000, but because the 

keyword is highly relevant to your niche of interest (vintage guitar) that would still 

be a candidate. 

The tool also suggests that if you advertise on Google AdWords for the keyword, 

you’ll be receiving 14 clicks a day (AWT). Those clicks will cost about $0.63 per 

click (AWCPC). The click through rate is 2.87 percent (AWCTR). When the click 

through rate is above 2 percent, then a reasonable amount of people who are 

interested to click on ads, which means they may be interested in buying 

something. 

For that particular keyword, the OCI score is 99 percent, which is exceptionally 

high. That basically means people who are searching for vintage electric guitar are 

almost certainly looking to buy something. 

For now, you should not use the OCI score as a way to filter keywords. You should 

filter only based on traffic and competition numbers. But if you have several 

keywords that are meeting your search and competition criteria within a niche, then 

you might want to use OCI and AWCTR as a way of prioritizing your keyword list 

because you are going to choose one keyword as the main theme for your keyword 

on your web site or blog. 

The other keywords would still be valuable but you will use them in a different way. 

Identifying the main theme keyword involves looking at the traffic, competition 

number, OCI and AWCTR values. The latter two are good indications of 

commerciality. 

Market Samurai is a pretty complex tool, but for now you should use it to 

investigate the niche ideas that you came up with on Day 1. By the end of Day 2, 

you should have investigated your main niche ideas with the goal of finding two or 

three micro niches where there is at least one keyword within that micro niche that 

meets your search and completion criteria (< 30,000 competing pages for phrase 

matched and > 80 searches per day). 

Last year, TDC participants have to do all of these manually. With Market Samurai, 

you’ll be able to explore and investigate a very large number of keywords in order 

to find those micro niche keywords that have some traffic but have an acceptable 

level of competition. 



In future lessons, you will learn more functions of Market Samurai. People at Noble 

Samurai may show full uses of the tool, but in Thirty Day Challenge, the main focus 

is to use the tool strategically to achieve the TDC goal. 

 


