
HOW TO DO KEYWORD RESEARCH 

WITHOUT THE SAMURAI 

In this lesson, you will learn how you can do keyword research manually without 

Market Samurai. There are two reasons to do this. If the tool is not working well on 

your computer or you actually want to go into the nuts and bolts about Market 

Samurai, then this lesson is for you. 

First off, you need to visit Google AdWords Keyword Tool. Actually, Google provides 

this tool to help advertisers to create ads in Google AdWords account. This helps 

them choose some of the best keywords to bid on. 

This external tool doesn’t require you to have a Google AdWords or sign in to your 

account. 

Start by entering a keyword into the box. 

Note: You should proceed through this step by using the keyword from your own 

idea. 

To continue with the example in the previous lesson in Market Samurai, let’s 

assume that your keyword is vintage guitar. 

 

https://adwords.google.com/select/KeywordToolExternal


You will have to enter the captcha before clicking the Get keyword ideas button. 

It will fetch suggested keywords and related keywords from the starting keyword 

and return the results to your screen. 

 

The first section is keywords that Google think you might be interested in. If you 

scroll down a bit, you will see keywords that are related to vintage guitar. 

 

As you see, the first column is Keywords, which should be obvious. Next is 

Advertiser Competition, which shows the competition in Google AdWords. This is 

not something you want to look at yet. You are more interested in looking for 

competing pages in organic search result at this stage. 

The third column is Approx Search Volume: July, which means the number of 

searches during the previous month, which is 27,100. To find competing pages for 

that keyword, you need to go to Google.com and enter the keyword ”vintage 

guitar”. 

Without the quote, Google will return pages with the words vintage and guitar, not 

necessarily in that order or close to each other. That can produce much higher 

number. You are interested only for the phrase “vintage guitar”. If a page contains 

vintage electric guitar, it won’t match. 

http://www.google.com/


 

As you see, the number is quite huge from the Thirty Day Challenge’s point of view. 

There are currently 885,000 pages in Google index that have that key phrase. It is 

not the size of a market you will be considering in right now. 

So, let’s go back to the Google keyword tool and look for another one. In this 

example, it would be vintage electric guitar. The approximate search volume for 

previous month is 3,600, which is about 120 searches a day. That is pretty good. 

Again, you need to go to Google to search for competing pages again. Now use the 

key phrase “vintage electric guitar”. 

 

According to Google, the competing pages for this term are about 32,900 pages. In 

TDC, you use 30,000 as the top ceiling but if a little bit more than that is perfectly 

acceptable. 

For 120 searches a day and 32,900 competing pages, the keyword meets your 

criteria. 



Many of the keywords have low search frequency, but later in TDC you will also 

learn how you can still use the keywords to get additional traffic. Some of those 

keywords have insufficient data to show in the result page. 

Another good keyword perhaps is vintage acoustic guitar. Competing pages 

according to Google.com are about 28,300. 

 

So, this is just another phrase to go for. 

Now this is just a part of the process that Market Samurai does on your behalf. It is 

also a good idea to familiarize yourself with this tool just in case it is not working 

for you properly, and just to grasp the idea behind how the tool works. 

 


