
MARKET SAMURAI CASE STUDY 

SEO COMPETITION 

Today a new feature of Market Samurai is introduced. If you run Market Samurai, 

you’ll be asked to update the application Approve the update so you can install the 

newest version of the application. 

It gives people at Noble Samurai to fix issues, add features and improve 

performance. The new version adds SEO Competition module for the tool. 

SEO Competition is something TDC participants didn’t spend much time on last 

year. That’s because there was not an easy way to give people a way of assessing 

that. 

The SEO Competition is important because even if you have a keyword that might 

meet your traffic and competition criteria (< 30,000 phrase-matched competing 

pages and 80 SEO traffic for 1st position) your competition may be one of the 

authority sites such as Wikipedia, eBay, Amazon, etc. 

If you have web sites like those above competing for your keyword of interest, you 

are going to struggle to outrank them both in the short term and in the long term. 

That’s why this year you need to do a bit of assessment of what the quality of 

competition you’re going to be facing when you try to develop a web site to rank in 

search engines for your keyword. 

The SEO competition module is going to be part of the paid functionality of Market 

Samurai, but for 40 days from when you have access to the software, you are 

going to have full access this module offers for free. Of course, a one-time payment 

is required if you want to retain access after that period. That one-time payment 

will also include all other features included in Market Samurai. 

With that said, let’s learn how to do SEO competition analysis. 

Note: Again, you should follow along with your own keyword based on the data you 

collect in your project file. Please don’t use the same keyword demonstrated in this 

lesson. 

Rather than doing it all over again, let’s continue from the previous lesson. You 

should open one of your project files. 



 

The SEO Competition feature has been enabled besides the Keyword Research. 

Whenever you see Market Samurai is offering an upgrade, please accept the 

upgrade. For the next several of week, the Noble Samurai programmers are going 

to be busily fixing the bugs and releasing new versions. 

Remember that in the vintage guitar niche, you have landed on the keyword 

vintage electric guitar. You have two ways to refocus Market Samurai on that 

keyword. Either you can add a new keyword or go back to the existing analysis and 

click on the key icon/symbol next to the keyword. Either one will do the same. 

 

Add the keyword vintage electric guitar to the field and click Update. As you recall, 

the keyword has about 200 SEO traffic potential per day and about 32,000 

competing pages phrase match. 

Let’s explore this further. 

First, make sure you have refocused the new keyword, in this example it is vintage 

electric guitar. Once you have that in the new tab, click on the SEO Competition 

module. 



 

At this stage, if you are relatively new to the world of optimizing web sites for 

search engine rankings, some of the things in the page may not be very clear. 

Otherwise, you’ll immediately notice the variables that you are going to be 

exploring relate to off-page and on-page SEO factors. 

As you go through with the analysis, you are going to learn what some of these 

things mean. The goal of this module is to give you a way of assessing the 

authority and quality of competition that you face that are already ranking in 

Google for the keyword that you’re interested in (vintage electric guitar). 

 

If you are searching for anything specific, you may want to tick only specific options 

but in this case, you are doing a general initial research so you want to recover all 

the information. Now click Generate Results button. 

It will go out to the Internet, pull in data from a number of different web sites, and 

display it in the screen. This part of the SEO module usually happens quite quickly. 

It gives you summaries of some of these factors. SEO people in the community 

should be very excited by now because they can do a real-time SEO analysis for 

their competition for any keyword at anytime. 

So, what are the data that come back? 

On the most left hand side of the table is the web sites that rank for the broad-

matched search of vintage electric guitar. Because by default only 10 spots are on 

the first page of the search engine result pages, some of the sites are in page 2. 



 A range of information has been retrieved by this module and place into the matrix 

using certain color codes to give you a sense of things that are good, a bit of 

challenging and competitive. 

 

The first factor is Domain Age (DA). Google tends to give some preferences to 

older domains and this factor merges into the algorithms to determine which sites 

should get rankings for certain keywords. 

If a domain is already out there for a while, there must be a bit more relevant or 

focus. Older domains can be given preferences than younger domains. 

If you don’t see the domain age, such as when it is represented with a single minus 

character (―-―), it may mean that the domain owners have prevented that domain 

age information being made available or it is still very young. 

 

In this case, vintageelectricguitar.org happens to be a very young domain. This 

domain is less than one year old. As you can see that even though it is just less 

than one year old, it still ranks on the first page of Google. 

The next column is PageRank (PR), which is Google estimation of the authority of 

a domain. Therefore, a page with higher PageRank is considered to be more 

authoritative and also greater probability of ranking for certain keywords. 

Domain with PageRank from 0 to 2 is being color-coded as green, 3 to 4 is color-

coded orange and 5 and above is red. When you do analysis of your keyword, if you 

see many domains that have high PageRank (5 and above) those web sites are 

very competitive and you’re unlikely to be able to outrank them. 



However, if you see plenty of green and orange, then that is fine. As you see in this 

analysis for this particular keyword, that certainly is the case. 

Alexa Ranking (ALX) is currently part of this matrix but it may be moved to the 

data available via the drop down menu. 

 

It is not an SEO factor but it is an indication of how much traffic this web site is 

getting. It is important to keep in mind that it is traffic to the whole web site, not to 

that particular page that rank for vintage electric guitar. 

The lower the number, the higher the traffic this web site is getting.  You can see 

that eBay.com is the 18th highest traffic web site on the Internet, according to 

Alexa. 

However, because that is not specific to the page but across the entire domain, this 

factor doesn’t really help in this assessment, hence the plan to move it to the drop 

down menu shown above. 

BLP is backlinks that are pointing to the specific page that is currently ranking 

and BLD is backlinks pointing to the domain, in this case any page in that 

domain. 

You can see that for many web sites that currently rank for vintage electric guitar, a 

number of them have either very low or no backlinks pointing back to that page at 

all. That is a very good sign for you because the current web page currently has no 

backlinks, which could mean they don’t have any authority derived from other web 

sites, then you have a chance to compete with that web page if you build specific 

backlinks to the web page in relation to the key phrase vintage electric guitar. 

In this example, you can see that web pages that are on the top 3 of the rankings 

don’t have any back links pointing to those pages. The domains have very large of 

backlinks though. Particularly for the first ranking site which has a very high 

number of backlinks (181,000 links). 



That site may rank perhaps not because of the specific authority for the particular 

page but more because of the authority the domain has. It already has such a large 

number of backlinks pointing at it. 

BLEG is an indication whether the web pages have backlinks from .edu or .gov 

backlinks. This is important because Google has decided that backlinks from .edu 

and .gov have higher authority than backlinks from normal domains. At least they 

will get a bit of preference there. 

The next two columns are DMZ and YAH, which show whether the site is listed in 

the DMOZ and Yahoo directories or otherwise. For this page to get into Yahoo 

directory, the web site owner has to pay nearly $300 a year. Google thinks that 

people who are willing to spend that amount of money each year then they are 

putting more attention or effort into making that web site as relevant as it can be. 

What you have learned so far is Off Page Search Engine Optimization factors. 

They are the things that happen away from the web site, particularly in terms of 

rankings and backlinking and whether the web site is listed in certain directories. 

The Title, URL, Desc and Head are all on-page SEO factors. They relate to 

whether the actual page that is ranking for the keyword incorporates with any 

optimization for the keyword that you are focusing on. The first one is title, in which 

it shows if the keyword vintage electric guitar is available within the title tag of a 

particular page. 

The 2 other columns indicate whether the keyword appears in the URL and 

description meta tag, respectively. In the head column, you can determine if a 

particular page is optimized in the header tag or otherwise. 

Of course, there are other on-page factors but these four factors are considered the 

most important on-page factors so those are what the SEO Competition module are 

checking. 

The last column, CA, is the Google’s Cache Age, which is the difference between 

today’s date and the last time that Google visited this web page and cache the web 

page in its database. The lower the number is, that may indicate more authority 

because Google is visiting it more frequently. In this example, most of the web 

pages are cached during the last 7 days. 

Cache Age can be a little bit flaky so don’t be surprised if you don’t see any number 

at all for certain web pages. 

This matrix is the snapshot of the SEO strength or authority of the web pages/sites 

that are currently ranking for that phrase. And over a period of time, you are going 



to build up a way of assessing these data very quickly to determine they have more 

authority than you can possibly achieve. 

Basically, if you can get more authority than current web sites that are ranking 

here, then you have the chance to outrank these web sites in the search result 

pages. 

Let’s have a look more closely for vintageelectricguitar.org. Again, it is a very 

young domain, less than 1 year old. It also has no off-page authority at all, PR 0, 

no backlinks at all, no .edu or.gov backlinks, not listed in DMOZ or Yahoo 

directories but it is on-page optimized (title, URL and header tags). 

 

If you actually look at the page (click on the URL to open your web browser), you 

will see that the site contains nothing but a blank WordPress blog. Obviously, the 

blog has the keyword in the title of the blog – also in the title tag. Whatever 

displayed in the title bar on the browser is the content of the title tag. The blog title 

is also a H1 (first level heading) tag. 

 

Again, it is interesting that an on-page optimized page, less than 1 year old, is a 

blank blog and without off-page authority is already ranking on the first page of 

Google for this keyword. 

The point is, if you develop a web site that has much more content focusing on 

certain keywords and with off-page authority, you are more likely to improve 

ranking too. 



Of course, some of the results have a lot of backlinks and other off page authority, 

and those in the top 5 positions are listed in DMOZ and Yahoo directories. 

For this keyword, to get better than the 5th position, you will probably have to build 

longer term authority. Probably it will involve getting listed in DMOZ and pay to get 

into Yahoo directory. But those should be a longer term strategy once you have 

proven that it is worth having a very high ranking for that key phrase. 

You are going to learn how to do it throughout the Thirty Day Challenge and test if 

the traffic from this keyword is actually going to buy something whether it is your 

own product or affiliate products. 

You may want to assess the rest of the keywords you’ve analyzed in Day 2 with this 

SEO Competition module to gain confidence that the site that is currently ranking 

on the first page of Google aren’t so authoritative that you aren’t able to outrank 

them in the first page of search rankings. 

Let’s take a look at the eBay page (the 6th position for this keyword). 

 

This page has 13 links pointing back to the page. The authority of the backlinks 

matter though. If those backlinks are from pages with PR 0, then those links have 

much less authority and value than if those come from a web site with PR 5. 

If you click on the arrow besides the link, you’ll see a number of different options. 

 



You can examine up-to-date traffic growth trends for a web site via Google Trends 

(Note: not all sites will have a trend, especially if the site is new or have 

insignificant traffic.) 

Clicking on the Whois Information allows you to see full ownership information 

for the domain / site, such as the contact information, the age of the domain, 

where it is hosted, etc. 

Occasionally you may find valuable information by clicking on the Quantcast link. 

If Quantcast is tracking that web site it may have some interesting demographics 

information about the type of traffic that is actually visiting that page. But that’ not 

the purpose of this lesson.  

For now, let’s analyze the PR spread of the (13) links to this eBay page. 

So, click on the PR Analysis button. 

What Market Samurai will do is it will follow each one of those links and determine 

what the PR is. 

 

The total links are 9. This means that the other 4 links are probably internal links. 

You can see that 1 of the page has PR 1, 5 have PR 3, and 3 PR 4. From this 

information, you learn that the link network is reasonably competitive. 

If you really want to find out whether the web site owner have been optimizing the 

link network for that specific keyword, you can now do an Anchor Text Analysis, 

which will help you understand the link keywords that have been used to put the 

link to the page. 

 

The screen shows that Market Samurai is able to retrieve 8 of those links. Seven of 

those links use the keyword vintage electric guitars (plurals) which is close to the 

primary keyword in this example. Four of the links are PR 3 and 3 others are PR 4. 



These backlinks are very specific to that keyword, so they lend certain level of 

authority to that page. Plus the association with eBay.com domain, that’s probably 

why the page is ranking in position 5 for the key phrase. 

You should not do a large number of link analysis, because this is very intensive. If 

you analyze a couple of hundreds links, it would take anywhere up to 10 minutes 

for the tool to do that. 

So, when do you want to use the link analysis? If you need to figure out what a 

web site owner has done to build authority to a web page for a keyword that you 

also want to rank for. By doing both the PR Analysis and Anchor Text Analysis, you 

can figure out the strength of the link network that you need to build yourself in 

order to outrank that page in the Google search result for that keyword. 

You don’t want to do link analysis on every single web page, but you may pick a 

web site in the position that you think you have the chance to outrank and figure 

out how much authority in terms of number of links and quality of those links. 

Your goal in Thirty Day Challenge is to develop a web site that is both on-page 

optimized for your chosen keyword and build a link network that have a sufficient 

number of links – with the right anchor text—pointing to the page. 

That means you will have on-page authority and off-page authority at the same 

time. You also want to build links to the subsidiary pages besides the homepage. 

You will learn more about this as you go through the challenge. 

SEO Competition is a wonderful module that saves you a lot of time, if you are 

particularly interested in getting search engine rankings. 

If you find a bug or problem, submit a help ticket to noblesamurai.com/support. 

ACTION ITEMS 
By the end of Day 3, you should have 2-3 niches that have survived the Day2 

keyword and market research. Analyze those niches using the SEO Competition 

module in Market Samurai. 

Your goal is to pick one of your keyword for which you think you’ve got the greatest 

probability of appearing on page 1 of Google for that keyword. Choose the keyword 

with the weakest competition. 

So, at the end of the day, you should have a keyword that meets the traffic, page 

competition and SEO competition criteria. 

 

http://www.noblesamurai.com/support

