
COMPETITION ANALYSIS IF THE SAMURAI 

SPITS THE DUMMY 

You’ve been learning about competition analysis and you’ve seen what is literally 

ground-breaking new analysis software inside Market Samurai. However, reliance 

on any tool, even Market Samurai, is crazy. Things just change. 

For this reason, it is important to learn how to access that information contained 

within Market Samurai. Although it is nothing close to Market Samurai and it will 

not be quick, easy and pretty, still it is very possible. 

People may have a computer that just won’t run the software or other problems. If 

you are one of them, rest assured that Thirty Day Challenge leaves no one behind. 

So this lesson will show you how to access the information just like what Guru Bob 

showed in previous lessons. 

This technique will make use of an extension / add-on for Flock. If you haven’t been 

following along in the pre-season, you will not be left behind. 

The lesson doesn’t try to go into the analysis because the criteria are the same, just 

the way you get access to the data. 

INSTALLING SEO FOR FIREFOX / FLOCK 
You’ll know if you have installed SEO for Firefox on your Flock browser if 

you already have the icon in the status bar of your browser. 

Whether it is in color or grayed out, it doesn’t matter. As long as you have that 

icon, you are good to go. 

If you haven’t, you need to download the file. First, go to the web site for SEO for 

Firefox. 

http://tools.seobook.com/firefox/seo-for-firefox.html
http://tools.seobook.com/firefox/seo-for-firefox.html
http://tools.seobook.com/firefox/seo-for-firefox.html


 

You may have to scroll down to find the link to download and install this extension. 

Again, it says SEO for Firefox but it works fine with Flock. 

 

Up pops a screen like above. You may have to enable the site before you will see 

this dialog box. Make sure you add the site into the Allowed Sites for Add-ons 

Installation. 

 

There is 3 lessons in the pre-season that walk you through the entire process of 

installing all the recommended extensions, including setting up your Flock browser, 

so you are ready to experience Thirty Day Challenge better. 



Next, access the add-ons window. It may look different in Windows or Mac, or even 

from the screen below but you should know where to go on your system. 

In Windows or Mac, go to Tools  Add-ons 

 

Locate the SEO for Firefox add-on, highlight it and choose Options (in Mac it is 

Preferences). 

 

You can turn the extension on and off through the Options window or by clicking 

on the icon in the status bar. 



 

The Enable/Disable Highlighting option for nofollow links allows you turn off the 

URLs that are highlighted in red. You don’t have to understand what nofollow is for 

now. Just that if you feel it is bothering you, just turn that option off. 

You can choose to request various data on demand, or have each of them displayed 

automatically or hide each data individually. 

If you choose to display all the data automatically and do it all at once, Google may 

decide to give you a temporary time out or you have to enter captcha data. You 

should leave this option as On-Demand and access the data only when you need 

them. 

That’s it. Now you are ready to do a search. To continue with the example in Day 2 

(please use your own keyword to follow along!), type in the keyword in the search 

form in your toolbar and press Enter. 



 

Your search result will represent the geographic location you’re in. Interesting 

enough, if you follow the pre-season – inside the lesson about Flock’s add-ons – 

and install the Google Global extension, you will be able to see the search result in 

different geographic location easily. 

[03-using-google-global] 

In the Google search page, right click on a blank space and hover over the Search 

Google Global menu to access a list of countries. Choose USA if your primary 

market is that. 

Flock will open a new tab and display the USA result. 

In Indonesia, there’s no AdWords advertisement. In Australia, Google shows 2 ads, 

and in United States, there are more ads. You may notice that the search results 

are different too. 

 



 

 You may even set your Google Result to display results customized to the city-

specific users in the United States. 

If you look close really very few people optimize for vintage electric guitar keyword.  

Now, let’s turn on your SEO for Firefox extension so you can start getting data.  

 

Click on the Reload button once to refresh the screen with current result. If you do 

search engine, you may have to switch to USA again using Google Global. 

The search result looks different now. 



 

You can see all the information under each of the search results. All those data that 

you see when performing market research are available here. 

If you want to see the PR information for a site, just click on the question mark (?) 

besides PR. When you hover over the question mark, it will actually tell you to Click 

Here to Fetch. 

 

Here’s an example of data when you’ve clicked on a few of them. 



 

This is exactly how you go through the process manually. Now you see why Market 

Samurai is such a groundbreaking piece of analysis tool. It is also represented in 

beautiful chart and color coded to help you make decision easier. But still, this 

works fine. 

Again, if you don’t want to us it temporarily, click on the icon on the status bar 

once to toggle it off and again to turn it on. 

Now you know what to do, if you’ve ever had to use this tool. 


