
TRAFFIC… TRAFFIC… TRAFFIC 

Toda is more of a theory lesson so you can sit back and relax and get ready for the 

next 2-3 days because you are going to do something that is never been done 

before in the Thirty Day Challenge. Each year for the past 3 years TDC has only 

focus on one method for getting traffic because that’s all we have time to teach. 

However, thanks to the fantastic software, Market Samurai and WordPress Direct, 

now  Ed Dale and the team have been able to actually get the same amount of 

content taught in half of the time. There is still some time to teach other traffic 

acquisition strategies. 

 

Just for it to make sense, this lesson tries to explain why this traffic strategy is 

picked, and also to give you a perspective on the traffic strategy. 

THE BASIC OF ANY (INTERNET) BUSINESS 
An Internet business, in fact any business, consists of 4 parts: 

1. Market Research 

2. Traffic 

3. Conversion 

4. Product 

From that equation comes the first law of business. 

You want more money comes in each month that it goes out. 

It is easy to overlook this one. 



TRAFFIC 
Let’s go ahead with traffic. You want to make sure that the traffic level that you get 

is around 200 visitors a day. That may not be the case at the moment, but it is the 

ultimate goal for the long haul. 

Obviously, you have learned social bookmarking. You will later learn a new method 

to do that. You may either combine those two methods or use just one method. 

Remember if you can sell 1 in every 200 people, that’s bad conversion. However, 

using bad numbers just makes sense. You should use a bad number and then 

surprised with the better result rather than using over optimistic number just to be 

disappointed. 

Now you want those 200 people to come to your conversion engine. 

CONVERSION 
The conversion engine could be a few different things. Obviously the first one of 

those things is your blog. Your blog goes to the affiliate offer. Realize that this is 

not the most efficient way to sell something. 

However, it is a good way to start out and test the market. So, that’s one 

possibility. You may collect and capture email addresses of people who are 

interested about your offer in the marketplace. That way, you may be able to sell 

via email autoresponder sequence. 

Of course, you may also use the good old sales letter, which you may have seen 

around the Internet. Establishing an e-commerce store is just another alternative. 

They are all different examples of conversion engine. You are selling products or 

services to get into positive cash flow. 

So far, you have spent a lot of time doing market research and drive traffic. Let’s 

review what you have done so far. 

GETTING 200 VISITORS PER DAY 
The first step in the process is to get 200 visitors per day. For a start, let’s look at 

different types of traffic categories. The first option is free traffic. In the left hand 

side is Maximum Edge, which is a process that you have started to learn. 



 

The process applies to people who are going for $1 or those who are on track to 

earn their $2 millions. 

The other thing is the good old SEO (Search Engine Optimization), which is the left 

side of search engine listing. The right side is paid listings. SEO consists of on-page 

and off-page factors (links and other factors). 

That’s what you have seen so far.  Actually, right now, you are trading time and 

effort for traffic. 

It is a very important point to understand because at the end of the day, you are 

going to spend money or effort to get traffic. You don’t get something for nothing. 

To get the traffic, you have to expend the resource and time. 



 

The other type of traffic is paid traffic. You can break it down into 3 major 

categories: 

1. Pay Per Click (PPC) 

Perhaps an obvious example is Google AdWords. Those ads appear on the right 

hand side of Google search engine listings. Advertisers pay Google every time 

someone clicks on the ads. It is an extraordinarily form of advertising. 

Anyone who is doing extremely well use pay per click advertising. It is where 

you want to get to. Both Yahoo and Microsoft have their own versions of pay per 

click.  

2. Facebook Demographic PPC 

This is outside the scope of Thirty Day Challenge. People are making huge 

profits from it. Because we have only thirty days, this should only be something 

you should keep in mind. 

3. Others 

Things on this group include paid links, banners ads and buy ad space on other 

people’s email list or newsletters. 

Why did we go through the process if the most effective form of advertising in the 

end for any business that’s worth its salt is pay per click traffic? 

  



WHY? MAXIMUM EDGE FIRST? 
 

 

As you see in the chart, the vertical axis is time, while the horizontal one is risk. 

The long period in the vertical axis is like 3-6 months. 

The dots in the chart are where all the traffic sources fall into place. People may 

argue a bit about placements but approximately this is about right. 

For example with SEO at the top, it means it is great from the money perspective. 

It costs you nothing, but it takes a long time. Facebook pay per click requires more 

money but it also requires medium amount of time to get right. 

Google Pay Per Click takes less time to get right but it costs potentially more 

money. 

The others happen relatively quickly, but they cost a lot of money. Oftentimes they 

are not performance-based advertising. Cost per thousands type of advertising is in 

this criteria. (Ed freaks out about this type of advertising. He can’t pay for survey 

results because he thinks it doesn’t make sense.) 

We save the best for last. As you see, the Maximum Edge takes a pretty short 

amount of time and small amount of money. It is low risk so it just makes sense to 

test it out early on. 

Now, if Ed is going to choose the next one in terms of speed and effectiveness, 

there is no question it would be AdWords (Google Pay Per Click). 



So yes, for the first time in two years you are going to be learn about Google Pay 

Per Click in Thirty Day Challenge. The method that you use will be pretty powerful. 

The groundwork that you have done in the past 19 days, you pay so much less per 

visitor than most people would if they just started out cold. It is a very exciting 

strategy. 

With the Vintage Electric Guitar blog, you are actually able to pay Google 6 cents 

per click, which is very inexpensive for what you are doing. 

As Caro will take you through for the next few days, you need to take it very 

slowly. It is very safe to do, and you can stay in control but you are going to start 

to spend some money to attract traffic. You will find out that it is worth doing. 

Everything happens for a reason in Thirty Day Challenge. Now that you are going to 

get into Pay Per Click, you can do without your eyes wide open. You already know 

what keywords are working for you. 

You already have optimized pages to send the Google traffic to, so Google will 

charge you the least amount of money. Google already knows about you and that’s 

what make the strategy very cool. 

So, sit back and relax. Enjoy the next few days. 

In the Thirty Day Challenge, it is always being about trying to get people to start 

with the least amount of money possible. To this point, you may not have spent a 

single cent thanks to Market Samurai and WordPress Direct. 

However, obviously in Pay Per Click, you are going to pay Google. What should you 

do? If you are financially challenged, just continue what you are doing for 19 days. 

Hundreds of people before you have been very successful in building business 

online. Actually, they made the money before they afford to do pay per click 

advertising. You have a huge advantage because of the way you have been 

learning it this year. 

Therefore, you can continue doing that. Get more keywords into your niche, get 

more traffic, more backlinks and more articles. You’re trading your time as your 

resource instead of money. 

You can certainly test Google Pay Per Click quite effectively. You are not going to 

risk ship stations here. However, there is always an option to rinse and repeat in a 

few days if you think this is not an option for you. This is not a character 

assessment of you. 



In the long run, you still want to do pay per click because when you start to do it, 

you are going to do it in a cool way. You are going to pay far less than anybody 

else who is doing it in your niche. 

You are bringing gun to a knife fight. 

Enjoy the upcoming days and learn about Google Pay Per Click. 

 


