
HOW TO SET UP A GOOGLE ADWORDS 

ACCOUNT AND CREATE ONE AD FOR 

MAIN TARGET KEYWORD 

Today you are going to setup a very basic Google AdWords pay per click account. 

Yesterday, Ed talked about different traffic strategies that you can use to drive 

traffic to you main ranking vehicle, which is your WordPress Direct blog. 

Pay Per Click is one of the alternatives. Google Pay Per Click is the biggest player in 

the market. 

It is important to emphasize that there is no guarantee that you will make money. 

This is not for everybody, although it can work very well in your niche. 

If you are on a tight budget, you really need to think hard whether you want to go 

down this path. 

There is a risk. 

You are going to learn the basic way to approach it. If you follow what is 

recommended to you closely, it is going to give you the best chance of success. 

With that said, Google AdWords is not difficult. It is only about you taking the time 

to learn it at best and as thoroughly as you can. 

SIGN UP WITH GOOGLE ADWORDS 
First off, go to Google AdWords home page or login page. You may also use the 

search bar on Flock to locate the page by using the keyword google adwords. 

Depends on your screen, you need to click on the Try AdWords Now or Start 

now button to sign up. It is at the top right corner of the page. 

https://adwords.google.com/select/Login


 

You will given an option to choose the Starter Edition or the Standard Edition. 

Choose the latter (Standard Edition) before clicking on the Continue button. 

 

Based on the question, you pick one that is most suitable to your situation. If you 

haven’t already used one of the Google services, the process may be quite 

different, but it is still very easy to follow. 



 

If you already have a Google Account, you have to authenticate so Google can 

assign that email to your AdWords account. 

CREATE YOUR FIRST ADWORDS CAMPAIGN 
The next screen allows you to choose different currency you want to pay for this 

account. You may choose US Dollars but that is your choice. You may do a research 

on your exchange rate first if you so choose. 

 

Google will then process your account and display a screen like the following. 



 

Next, you can login and create your first ad campaign. Your ad won’t run until you 

submit your billing information though. 

Click on the Sign in to your AdWords account to continue or click here to get to 

the login page. 

Once, you are in your Google AdWords account, you have the option to Create 

your first campaign. 

 

For this example campaign, the Target customers by language is set to English. 

https://adwords.google.com/select/Login


 

For the customers location, we want to choose the major English-speaking 

countries, such as Australia, Canada, Ireland, New Zealand, United Kingdom and 

United States. Click the Change targeting link to open up a new window. 

 

Switch to the Browse tab to pick the countries by ticking on the checkbox for each 

country. 

 

Again, that is your choice, based on your campaign and niche. Hit the Continue 

button to proceed to the next step. 

The next step is to create your ad copy. 

Headline: Vintage Electric Guitar 

Description line 1: Don’t Get Ripped Off! Get The Best 



Description line 2: Vintage Electric Guitar Deal Now 

Display URL: www.VintageElectricGuitarBlog.com 

Destination URL: http://www.vintageelectricguitarblog.com 

What you want to include in your ad is the benefit as well as the attribute. As you 

may have noticed, every first letter of the word in the description lines is 

capitalized. That is a matter of preference but you may want to test what works for 

you. 

The Display URL is the URL that is going to be displayed in the ad while the 

Destination URL is the actually URL (may be longer) that the visitor may actually 

end up with. 

As a personal preference, you may consider capitalized each first letter of the word 

in the domain name. 

Pay per click is an environment for testing and that little different may affect your 

result, so you want to test, test and test. 

 

Click on the link in the preview of your AdWords ad to make sure it is working. It 

should open your blog URL in a new browser window. Remember, this is important. 

It is so easy to have a link go wrong. 

Google may switch you off if you enter the wrong URL. The sky is not going to fall, 

but at least you can prevent it by testing first. 

Hit Continue to submit your first AdWords ad. 

In the keyword text area, you want to enter the negative keyword –free. You don’t 

have to do that but it may save you quite a lot of money on traffic. 

For this example, we enter just one keyword, but it includes three versions of the 

keyword. 



vintage electric guitar 

“vintage electric guitar” 

[vintage electric guitar] 

Due to how Google works now, you need to optimize your ad at best. The rule of 

thumb is one keyword per ad group. 

You may have a different strategy and if you prefer it, by all means try it out. For 

Thirty Day Challenge, this is the approach we are taking. 

 

Again, click Continue to proceed. 

In the next screen, you are going to set your Daily Budget and Maximum CPC 

(Cost Per Click) bid. Personally, a normal daily budget would be $500, but to 

start, you should NOT do that. For this purpose, you want to put a daily budget of 

$100. 

If that freaks you out, again don’t do that. Google tends to be more responsive to 

advertisers that demonstrate that they are prepared to spend money. If you do 

decide to spend $100, it is your responsibility to monitor your campaign and watch 

it closely. 

As a newbie doing AdWords, you should go that route first. 

In real life, you may not exceed the $500 limit in a day with AdWords, although in 

several cases, it may go beyond $100, but that’s mostly because it is a major 

campaign. 

Again, it is completely your call, but DO monitor it. 

As to Maximum CPC, it is the maximum cost per click you are willing to pay. For 

this example, we are going to start with $0.25. 



 

You may make your decision based on the Traffic Estimator. 

In some ad groups, you are going to pay $0.10 but in others you may have to pay 

$0.25. That depends on the keyword and ad group. 

Why we use $0.25 at this stage is because we want to get a feel how Google thinks 

about this particular ad group. Again, this is just testing, so keep your eye on this. 

Click the View Traffic Estimator link to view Google’s estimation. 

 

The matrix shows the Estimated Average CPC, Estimated Ad Positions, Estimated 

Clicks/Day and Estimated Cost/Day of this ad. 

Because we are likely to get a good position with this ad, click Continue. 

The fifth step is the billing stage. You may setup billing later or continue by entering 

your credit card information there. 



What you should do is to Pause the ad group, Rename it to a more descriptive 

name, check to make sure the ad is exactly what you want and then Resume it. 

 

In this case, the name of the ad group is Vintage Electric Guitar. 

 

The ad group will show you how many clicks you already have, impressions for the 

ad, and based on the clicks and impressions, it calculates the Click Through Rate 

(CTR) of the ad. 

In 2005 or so, 0.5% - 1% is considered good, but now you really want to get at 

least 1% or 1.5%, even above. Four to five percent CTR is quite common too. It is 

about optimizing your ad so it gets Google love. 

You’ll also see how much you spend on average (Average CPC), the cost and 

average position. 

 

Obviously, we don’t have any figure yet. 

You may want to double check to make sure everything is right. So hit the Edit 

campaign settings link. In fact, there are a few things you want to adjust. 



 

You want to disable content network for now. When you start testing ads, you want 

to make sure you have traffic from search before you try content network. 

 

Content network allows you to make your ad appears in other people’s web pages. 

Search is what you see when you do a Google search, usually on the right hand 

side or at the top of the search results. 

To start, enable Google Search and Search partners. 

Often with your campaign, you want to choose position between one to three. 

Because you are just getting started, let’s just leave it for now. 

We only put in one ad at this point, so choosing whichever option in Ad serving 

doesn’t matter at all. 

Double-check to make sure all settings are correct. Let’s also rename the 

Campaign name to something more descriptive, such as Vintage Electric Guitar 

Campaign. 



 

There is no end date at this point. Delivery method is set to Standard. You 

should have Ad Scheduling turned off by now. 

Finally hit Save Changes to save your changes. 

That’s how you setup an AdWords pay per click. Again, you want one ad group in 

your single campaign. There is one keyword in the ad group (broad match, phrase 

match and exact match). 

It is your choice if you want to go ahead with Pay Per Click, as well as the different 

settings. In Thirty Day Challenge, you don’t have to do this, and it is your 

responsibility to monitor your campaign very carefully. 

 


