
ED: Welcome everybody. It’s Ed Dale here. And joining me today is GuruBob. It’s a 

special edition today for Thirty Day Challenge because it is our first podcast through 

the whole challenge. We really want to address a couple of key today. 

ROBERT: Hi everybody. Welcome to Day 23 of the Thirty Day Challenge. 

ED: What’s the one thing that we want people to take away from this podcast? We 

will answer all sorts of questions but there is one key message. 

ROBERT: What we are trying to achieve here is to give people a methodology to 

test a niche. Not only from the perspective of traffic and competition, but also the 

commercial potential that niche might have for the future. There is a minor 

commercial goal for the Thirty Day Challenge, and that is to make one dollar within 

that niche in 30 days. If they haven’t made that one dollar, what they’ve effectively 

done is successfully tested a niche, which they may choose to go forward with and 

develop a much broader focus toward and extract more value as they go forward 

with that niche. 

The Thirty Day Challenge is just teaching people to the process of doing that test. 

When one does a test without a guarantee for success, there is a possibility that the 

niche may not stack up from the potential of having traffic or rankings that they 

have thought they could get because the competition is too strong. There are a lot 

of reasons why a particular niche might fail. 

And that’s a good thing though. It takes the same amount of time to build a web 

site for a keyword that has no value as it does to build a web site with keyword that 

has value. The test itself is critical. You don’t want to waste time and effort if you 

can’t prove to yourself that it is worth going forward in a certain niche. 

So, Thirty Day Challenge is a series of techniques and processes that guarantee 

that people can do that tests as efficiently and cost effectively as possible. 

After they achieve that, they can go and decide if and how they are going to 

expand that and increase the value of that niche. 

ED: From my perspective, there are two key points. One is that in business in 

general, forget the Internet, if it was a data driven thing where you can look at 

numbers and know whether something is going to work it would be very boring and 

it could be run by computers. Business requires real world testing. 

A lot of people have seen that the data show that they are going to get certain 

amount of traffic, but the real world results have not being up. Also, on the other 

hand, people have done and got more traffic and sales as well. 

It is all speculation until you actually test. 



The second key is that you should understand that the process is not just to create 

a tiny business, but it is the exact same process that we would use to attack a 

mega market. The numbers would be slightly different, and certainly there are 

some techniques that you can use to attack a bigger market with higher 

competition, but the point is the process is identical. 

A test failure is not a character assessment on you. Every bit of positive result is a 

success because you’ve worked out something that is not going to work. 

While it may take 23 days up to this point, but the fact is, once you are comfortable 

with the process, you could compress everything that we’ve taught to this point in a 

day or something. 

ROBERT: In terms of exploring a new niche, doing a research, finding content and 

publishing a blog, those can really be achieved in two or three hours. Then you 

need to do a bit of initial promotion with social bookmarking, which may take a 

couple of additional hours. 

Indeed in a couple of hours you can be up and running in a brand new niche and in 

about a week or so hopefully you get some good rankings and traffic. Then you are 

going to decide if that niche is going to have some value for you. 

You may not go forward in a certain niche for some reasons. If you are getting 

good rankings and plenty of traffic, but that traffic doesn’t buy a thing, and you’ve 

tested different kinds of products, that may be a reason not to go forward. 

However, there are other reasons you may not do it. A lack of traffic, even if you 

enjoy good rankings is definitely another reason. 

ED: It is easy to get good ranking, but you also want traffic. Rank by itself means 

nothing. 

ROBERT: As good as Market Samurai is, it doesn’t create traffic. All it does is to 

utilize different data sources that we have available to us as marketers, especially 

Google, and use it as an indication of what the traffic might be. 

If you put your web site into play and it gets ranking but the traffic is not as you’ve 

expected, that means something. It might mean that the niche is not as strong as 

you’ve anticipated it could have been based on research in Market Samurai. 

It is no good blaming Market Samurai because it is just a window into Google. 

There is no good blaming Google too. They certainly have reasons to give the data 

they have. Our job is to take action and assess the results that we actually get. 

There is no point in working on your assumption. You have to go out to the market, 

test what’s actually happening and read what’s actually going on. If what’s going on 



is not positive then you decide whether you want to change your strategy or move 

into a new direction. 

ED: It is a good result, because it saves you a couple of months of product 

creation, building web sites and doing all those sorts of things. 

The entire process is not a guarantee for success. But what it does do is to save 

you from spending significant amount of time and money in marketplaces which are 

simply not going to work. 

Unfortunately as a general rule in human mind, the vast majority of people are 

conditioned to look for the positive which is a shame in a business. If you read 

Warren Buffet, everything that he does is the ability to filter out stuff to say no to. 

It is very easy to say yes, and hard to say no. 

It’s not anyone fault. Everyone feels bad if something doesn’t work as expected. 

But we don’t quit Internet marketing because of a failed test. 

We’ve identified and tested a niche. Now, where people go from here? A lot of 

people want to know in terms of what to do once the Thirty Day Challenge is 

finished. Is it more of rinse and repeat? 

ROBERT: Once you decided that your traffic have a value, with certain indication 

that the traffic in that niche is prepared to buy something, then the obvious easy 

way is to increase the volume of traffic within your niche. 

Using the techniques that we are teaching, the easiest way to do that is to publish 

content on a wide arrange of keywords in your niche and increase the rankings of 

your blog not only for the main keywords but also for the additional keywords. 

We’ll be teaching people techniques on how to do that in the last week of Thirty 

Day Challenge. 

Ultimately, build more links and authority to the content that you have. That will 

increase your rankings, which will bring you more traffic. 

That’s just the start of the equation, which is taking the technique that you already 

know and expand that out to get the maximum value. There are other techniques 

to increase the value of the traffic in terms of commercial value like building a list, 

creating a product, back-end selling once people bought the first product and other 

things. 

ED: The important message is that you can buy all sorts of stuff. Everything that 

you do after Thirty Day Challenge can be divided into traffic and conversion 

strategies. 



It is better to apply this to something that you already have, which is already up 

and running. The thing that you do in the Thirty Day Challenge is to create a strong 

foundation for you. Not one thing that we’ve been doing is a wasted energy. 

Everything is important. 

Another thing is Pay Per Click. This actually involves a cost. It is something that you 

need to test. You need about $100 or so to be able to test with AdWords. If you 

spend $100 a day at this point, it is a very interesting niche to look at. 

If you are not in the position at this point in time to do something with AdWords, 

what you should be doing? 

ROBERT: Exactly what we’ve taught people, which is to publish content and build 

more links. 

ED: By doing that, you are building traffic and affiliate sales. You need to reinvest 

your profit. That may be hard for some people but you need to do that in order to 

start doing AdWords or product creation. 

It doesn’t mean it’s over. People have already done extremely well and created 

excellent businesses out of it. 

There is no question that Pay Per Click is an important traffic generation method. 

By doing all that we’ve done with your blog and making sure you are in profile in 

Google, it means the amount that you pay per click is much lower compare to 

someone who is just starting out from scratch. 

ROBERT: Google is trying to ensure that the pages that people see when they click 

through to your site are relevant, whether it is from organic or pay per click. By 

going through the process that we’ve taught you almost guarantee that you will 

have a highly relevant landing page for keywords within your niche. 

I hate that people use the word success and failure. Certainly, what we’re hoping is 

that people find a niche with cash-flow value but if your site doesn’t generate cash, 

that doesn’t mean you end up with something that has no value at all. 

The web site itself has a value. You never waste a time doing this. Somebody may 

be interested to acquire that blog in that niche and for people who don’t want to go 

through the entire process to put that together, they will buy that. 

ED: The different with last year challenge is you are building your own asset by 

having your own blog, domain and hosting. If you get traffic, that traffic is going to 

be valuable to somebody. 

People still have difficulties to come up with keyword phrases that meet the criteria 

(>80 SEOT and <30,000 SEOC). What can we do? 



ROBERT: I’ve tested Market Samurai extensively. It doesn’t matter which keyword 

I started from, I was always able to find keywords at the micro-niche level that had 

sufficient traffic and competition. 

All I can suggest is to go to Day 2 videos where I showed how to go through the 

very high-level keyword like golf and find a niche keyword in the keyword 

hierarchy. 

Last year, people have to do that manually. With Market Samurai, it is almost 

impossible not being able to find a keyword. 

ED: The number one reason why you are not getting the keyword is that you are 

not getting outside of your comfort area. If you are in that situation, you need to 

run with something. Even if you have a phrase that is sub-optimal, it is so much 

better to run through the challenge and learn all the techniques and strategies. 

Your brain doesn’t like failure. You’ll be amazed as you go through the process that 

all of the sudden, things start appearing. This happens time and time again. If you 

trust it to happen, it will happen. 

You are walking in the mall and all of the sudden you may have an idea and then 

implement it. It is important to start taking action. 

Next question is that people were in the search engine index, but now they are 

gone. 

ROBERT: It needs more information to find out the reasons behind that, but 

casually moving up and down in the search engine rankings is very normal when 

you first get ranked by Google. It is not out of the ordinary at all. 

If you do a site:domainname search, even if you lose your ranking, you should still 

be there. That means Google knows that you exist. It is just that Google is still 

trying to figure out where your ranking should be. Until that, your position may 

change quite drastically. 

If you’ve been in the index but now suddenly disappear and you are not in the 

site:domainname search, that is a little bit of concern. Sites do get banned for 

different reasons. But you have to do pretty drastic thing to get yourself banned. 

With what you should be doing in Thirty Day Challenge training, the likelihood is 

extremely low. 

If your domain is truly banned, there is not really much you can do. Just move into 

a new niche. 



When you type in a competitive keyword where there already a lot of relevant 

content in the search engine result pages, then Google may index you but doesn’t 

put you into the rankings. That is known as Google Sandbox. 

It only kicks in if you target medium to high competition keyword, such as in a 

keyword with more than 100,000 competing pages for phrase-matched keyword. 

All you can do is build authority so you replace those existing web sites that are 

already ranked in Google. 

Because we are asking people to target low competition keyword, than Sandbox 

really shouldn’t be a factor. For those who decide to do against the instruction and 

target a much competitive phrase, then sandboxing might kick in, and that’s why 

you don’t appear in the rankings. 

ED: I haven’t been indexed yet. How long do I wait? What else should I be doing? 

ROBERT: Our technique works 99 percent of the time, which is to submit your RSS 

feed to the RSS directories using TDC RSS Submission Tool, social bookmarking, 

building some Web 2.0 pages in Squidoo, HubPages and Weebly. Eventually Google 

should find its way to your site. 

When it finds its way, it will index you. Occasionally, it doesn’t happen as quickly as 

we expect it to happen, which is 24-72 hours. The only thing I can suggest is to 

build more links from different sites so that Google will find its way to your site. 

ED: There is one issue that people have with the footer in WordPress Direct blog, 

but that is pretty much solved now. There is an FAQ in WordPress Direct addressing 

that issue. 

The next question is, do I socially bookmark every content after I create it? What if 

I already ping from my blog? 

ROBERT: Pinging is not the same as social bookmarking. Pinging is a process to 

notify the blog directories and search engines that new content exists on your site. 

That is a powerful process and that is one of the reasons why we are using blogs as 

our main ranking vehicle this year. 

I have observed that Google has been indexing and ranking that content inside of 

an hour. As I click on the Publish button, because of the pinging, Google is coming 

back to the site and indexing it in under an hour. 

Social bookmarking is a process to build up your links to that content, which is your 

off-page authority. Every time you publish something, you bookmark it. You may 

not necessarily bookmark it on all social bookmarking platforms, but at least a 



handful of them in every single post no matter how long tail or low competitive that 

keyword is. It elevates the ranking of that new content. 

ED: This is outside of the scope of Thirty Challenge, but quite a lot of people are 

asking it so perhaps it deserves an explanation. The question is about the whole 

concept of follow and nofollow links. Can you give us a short of beginners guide to 

that? 

ROBERT: It all started by Google. At once stage, Google decided it wanted to limit 

the ability for people to manipulate the search engine rankings by acquiring a large 

number of links from a wide variety of sources. 

What Google began to do is they introduce a new tag, which is the nofollow tag, 

where people can associate with their specific link. That basically should instruct the 

search engine spiders not to follow that link and not to bleed PageRank or authority 

from the site with that link to the site that the link pointed to. 

If you are not receiving PageRank, your authority doesn’t increase. 

There is a body of evidences that suggest that even though nofollow tag is in place, 

there is nothing that prevents search engines to follow those links. It is definitely 

not the case for Yahoo. 

There are two reasons why we want to build linkage. We want links to build the off-

page authority, which increases ranking for our keywords in search engines and 

also get human traffic from other people’s sites. 

There’s no way that the nofollow tag will prevent those humans from clicking on the 

links and come to your site. 

People think there is no point in commenting and getting links from high traffic web 

sites like Squidoo, Scribd or Hubpages. That is not true because you are limiting the 

distribution of your content and you remove the possibility that people would click 

on that link and come to your site to check out your content. 

I still think there is great value in building links from nofollow web sites, and you 

should not stop building links from those web sites. 

 


